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CLIENT Citizen's Financial Services

Citizen's Financial
Services is the
investment arm of
Citizen's State Bank.
Partnered with Cetera
Investment Services

GUIDING YOUR " itz CFS offers Retirement
FINANCIAL - = Planning, and Wealth
PATH el Management services
s throughout Harvey and
McPherson counties.
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YOU'VE WORKED HARD
LET US HELP
TAKE CARE OF
YOUR FUTURE
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Citizen's Financial needed customer facing collateral that would help get the conversation started about investing
and wealth management. The information needed to be easy to understand, and also entice customers into
wanting to learn more about CFES's investments services and beginning their own investment journey.

A high-quality (100 lb. card stock printed in full color) investment booklet was developed to be offered directly to
current banking customers who were not yet investing with Citizen's Financial. After researching the various CFS
products, they were broken down into four different categories, General Investing, Retirement Planning, Social
Security and Risk Management. Each of the topics were given two to four pages in the book and marked off by
large tabs on the edge of the book to make them easier to ind. Photograph from around Harvey County were
supplemented with stock photos reflective of small town life and rural environments were used to appeal to local
customers. The copy was written to show that CFES's focus is on being an investment partner for their customers,
and helping them through the investment process

IDING YOUR
FINANCIAL
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CLIENT Michelle Tillis Lederman

Michelle Tillis Lederman
is an expert in solving
people problems. She
focuses on helping
organizations engage
their employees and
develop their leadership
teams. She provides
her expertise through
speaking engagements,
training programs,
consulting services as
well as the books she
has written. She is also
the founder and CEO
of the training company
Executive Essentials.
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CLIENT American Fun Food

American Fun Food is
a Wichita, KS based

that i B2B
SCORE SCOREBIG e

31, 2018, FO

l;’ Dol $B58 e i §741 onG and supplies, such as
m 5 e popcorn & popcorn
Y = makers, cotton candy &
WIN AT CONCESSION SALES s cotton candy machines,

and various concessions.
'Fun is their middle name'
and their marketing
materials are aimed at
L : : capturing a fun a playful
Y | fice e feel around their products,
st s ' eingbebg. while reinforcing the

- l . message that concession

sales are a money maker.

ORDER BY OCTOBER 31, 2016, FOR SALE PRICE bt

P pop. papeoes

$1006 s608 A

#2552 Pop Maxx 12/14 oz. Popper
Gt U Masimim pop capacity with the kwest
possishe anergy comsumption, and &l from a 15-amp
line. The stainless steel kette is durable and easy 1o
chean. Poppers are also available in 6 oz 1o 32 o
Kettde sizes, a3 are Portion Pak Com Kits

CALL US TO ORDER
316-838-9329 / B0O0-362-8018

www.americanfunfood.com www.americanfunfood.com

ORDER BY OCTOBER 31, 2016, FOR SALE PRICE

$741 snmss

ORDER BY OCTOBER 31, 2016, FOR SALE PRICE Ararican Fun Focs Comgary

s1os1  $658
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#1888 Sno-King Sno-Kone®
Machine

Thits machine i3 virtually indestructible swn

ncler e MOSL adverie ClrOumSLANCes of

enwironments. Pair it with any of the Delue

Sno-Kone® Syrups made with al natural

ABCane® Sugar. Sugar-Free Syrups, or

countiess other mouth-watering opticns.

#301755 EconoFloss® Cotton
Candy Machine

& successful re-introduction of the tubsiar
haating element floss maching Gold Medal
farst rade in the 19605, Laser technalogy,
imprived metor and Pear censrel design

CAL JER
316-838-9329 / B00-362-8018 www.americanfunfeod.com

316-838- 9329. f 800-362-8018 www.americanfunfeod.com
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— Let us help you get the equipment you
2.{”““ need for your next event.

View our rental selecticn today!
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TURLONG & €O
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Apply Military Leadership =
Precision to Your Organization
With Help From Former U.8, Army Special Forces

Commander and Business Bales Leader
Alox Furlong

Save the Life of Your Company
With Special Operations Tactics

After a career in Army
Special Forces, Alex
Furlong wanted to
bring the lessons he
learned to the civilian
world. Alex works
with organizations of
all sizes to help them
implement military
leadership tactics into
their leadership teams
and decision making
processes.
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AS a new \DHQ ker Alex needed help solidifying his brand and identity, as well as how to help portray himself as a

'0ss as simply a former military commander. Many of the visual assets had to
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CLIENT Wichita Symphony Orchhestra

The Wichita
Symphony Orchestra
is one of the oldest
active arts programs in
the state of Kansas,
going back more than
2 /0 years. With a history
o.  of excellence in
programming and a
mission to enrich the
community the WSO is
a hallmark of the
Wichita metro area.
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CLIENT Back Alley Pizza

Build Your Own

SIDE SALAD

BA SALAD

. GRILLED CHICKEN ss:(

Graffiti $8.99

BA Red Sauce, Whole Milk Mozzarella
Cheese, Pepperoni, Italian Sausage,
Mushroom Mix, Onion, Red-Green
Bell Pepper, Black Olives

Meat $8.99

BA Red Sauce, Whole Milk Mozzarella
Cheese, Pepperoni, Canadian Bacon,

Italian Sausage, Bacon

1] v

Planler $8.99
% BA Red Sauce, Whole Milk Mozzarella
) Cheese, Cheddar Cheese, Mushroom
Mix, Red-Green Bell Pepper, Tomato
Mix, Black Olives, Onion Mix

the B.B.0. $8.99

, Signature Sweet Barbecute Sauce,

Whole Milk Mozzarella Cheese, Juicy
Pulled Pork, Signature Barbecue
Sauce, Sliced Pickle Garnish

Taco Pizza $8.99

Refried Bean, Salsa, Cheese Blend,

| Beef, Onions, Fresh Lettuce, Tomato

Mix, Crushed Nacho Cheese Doritos

‘Roni $7.99

BA Red Sauce, Whole Milk Mozzarella
Cheese, Pepperoni

L .l ‘l (& ]
Italian Sausage $7.99
BA Red Sauce, Whole Milk Mozzarella
Cheese, Italian Sausage

lang 10 $7.99

BA Red Sauce, Whole Milk Mozzarella
Cheese, Canadian Bacon, Pineapple

Back Alley Pizzais a
fast-casual pizza
restaurant in downtown
Newton Kansas. Back
Alley prides themselves
on fresh, hand crafted,
made to order pizza.
You can order off the
menu, or create your
own pizza masterpiece
when you come in.

Back Alley has an
eclectic look and feel to
the restaurant, and their
brand and identity
works to reflect this
same sense of style.

BAM $7.99

BA Red Sauce, Whole Milk Mozzarella

/| Cheese, Fresh Basil Drizzled with

Extra Virgin Olive 0il

Tomato & Basil $7.99

B\  BA White Sauce with Ricotta &

Romano Cheese, Whole Milk
Mozzarella Cheese, Tomato Mix,
Fresh Basil

Full Moon $7.99

BA White Sauce with Ricotta &

8 Romano Cheeses, Whole Milk

Mozzarella Cheese, Dusted with
Romano Cheese

Cheese Pizza $6.99

BA Red Sauce, and Whole Milk
Mozzarella Cheese
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Build Your Own

Extra Virgin Ofive 0il
Extra Cheese

Glulen
Free Crast
Add $2.00

Salads Sides & Desserts

'IIII|II'I S4 g0,

ﬁp COMING SOON

é Gannoli $2.50 Linnamon Delight

ﬁ-\v Wilh Chvocolate Chip Camnol 1] !& wq Del amon streasel
L - x Larfe $4.99 Small $3.99

Add agt
Soda

Just/S51.99
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